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Deliver sustainably

what you do makes a difference, and you have to decide what kind of

difference you want to make
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Collective effort

The responsibility for sustainability is shared among various
stakeholders, including governments, businesses, individuals and
society. Each group plays a role in promoting and practicing

sustainable behaviors to ensure a more environmentally, socially,
and economically balanced future.

Coca-Cola HBC
Latvija




Business reality reshaped

Looking deeper into the economic, social, health and ecological pressures that fall under
the sustainability umbrella we find three distinct but interconnected trends:

Declining resources
High transparency and
Increasing expectations.

Together these trends are becoming a major market force that is redefining the way
companies work.
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Shared responsibility

While only decade ago concerns for society and environment would
have been assigned to the H&S department and communicated by
PR team, today they are every line manager’s concern.

Product design, research and development, operations,
procurement, marketing, sales, logistics, finance —itis hard to find a
unit of business that would not be involved.
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